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AUDIOVISUAL  AND  FILM 

1  Artistic  Meetings  Graphics  help  peo¬ 
ple  see  what  to  do.  3/92  p.  99. 

2  Visual  Impact  SA/f’s  critic  picks  the 
year’s  best  business  videos.  3/92.  p.  45. 

3  The  Power  of  Color  Make  visuals 
stronger  with  color.  6/92  p.  87. 

CAREER  ADVANCEMENT 

4  Does  Networking  Work?  It's  more 
than  trading  cards.  2/92  p.  103. 

5  Survival  Guide  Job  strategies  for  tough 
times.  3/92  p.  47. 

6  Horn  Blower  Don’t  be  shy.  Tell  the 
world  of  your  value.  7/92  p.  24. 

7  Criticizing  the  Boss  When  is  it  appro¬ 
priate  to  criticize  the  boss?  9/92  p.  139. 

8  Beating  Proscrastination  Time-plan¬ 
ning  tips.  9/92  p.  142. 

9  Mr.  Stressbuster  One  busy  person’s 
advice  to  another.  9/92  p.  26. 

10  Beat  the  Clock  Keep  your  eye  on  your 
time,  not  your  watch.  10/92  p.  28. 

11  Balancing  Act  How  to  deal  with  work 
pressure.  11/92  p.  103. 

12  Taking  Risks  Seize  opportunities  by 
taking  risks.  1 1/92  p.  1 1 1 . 

COMPUTERS  &  TECHNOLOGY 

13  Software  Reviews  Two  destination 
programs  {Destination  and  Worldview) 
2/92  p.  1 1 8;  Desktop  Site  Selection 
{TLN  Hotels)  9/92  p.  147. 

14  Road  Test  Ten  meeting  planners 
review  software  programs.  8/92  p.  70. 

CVBs 

15  A  Good  01’  Boys  Club?  Why  are  men 
in  charge  of  the  country’s  major  CVBs? 
2/92  p.  44. 

16  Natural  Resources  How  to  use  CVBs 
to  obtain  time-saving  services  in  100 
cities.  2/92  p.  73. 

17  Presidential  Debate  CVB  executives 
confront  tough  social  and  political 
issues.  1 1/92  p.  70. 

ENVIRONMENTAL  ISSUES 

18  Stop  Throwing  It  All  Away  Recycling 
paper  helps  save  the  environment  and 
money.  1/92  p.  139. 

19  Beyond  Recycling  Other  environmen¬ 
tal  responsibilities  of  the  meeting  plan¬ 
ner.  2/92  p.  114. 

20  Meetings  Environment  Learn  how  to 
turn  environmental  action  into  economic 
gain  and  personal  fulfillment.  4/92  p.  56. 

21  The  Eco  Logical  Office  Everyone  can 
make  a  difference.  5/92  p.  28. 

22  The  Earth  Summit  For  future  genera¬ 
tions,  this  could  be  a  most  important 
meeting.  6/92  p.  24. 


23  Food  for  Thought  Healthy  humans, 
healthy  Earth.  7/92  p.  20. 

24  Greener  Meetings  You  can  do  your 
part  for  the  planet.  8/92  p.  20. 

25  Eco-Logical  Lodging  What  you  can 
expect  from  environmentally  friendlier 
hotels.  9/92  p.  22. 

26  Paradise  Found  Ecotourism  and 
meetings  can  mix.  10/92  p.  24. 

27  An  Ecological  Celebration  ’Tis  the 
season  to  be  extra  diligent.  1 1/92  p.  24. 

28  S.O.S.  How  to  deal  with  Sick  Office 
Syndrome.  12/92  p.  44. 

EXHIBITS  AND  TRADE  SHOWS 

29  Guidelines  Six  strategies  for  maximiz¬ 
ing  exhibiting.  2/92  p.  106. 

30  Checklist  Inexpensive  trade  show  pro¬ 
motions.  4/92  p.  126. 

31  Truth  in  Numbers  Show  managers  are 
still  crying:  Why  must  we  audit  our 
shows?  5/92  p.  80. 

FACIUTIES 

32  The  Price  is  Right  A  guide  to  the  best 
buys  for  meeting  at  resorts.  1/92  p.  75. 

33  Part  and  Parcel  A  look  at  why  the 
Complete  Meeting  Package  for  confer¬ 
ence  centers  is  changing.  3/92  p.  69. 

34  Private  Preserves  Privately  owned 
conference  centers  offer  great  facilities 
at  below  market  cost.  3/92  p.  75. 

35  America  the  Beautiful  Ten  resorts  off 
the  beaten  incentive  track.  7/92  p.  48. 

36  Meet  Me  At  My  Club  Airline  hubs  offer 
small  meeting  facilities.  7/92  p.  57. 

37  Wide  Open  Spaces  A  listing  of 
domestic  and  international  convention 
centers  and  their  services.  8/92  p.  61 . 

38  Private  Matters  /\s  more  convention 
centers  become  privately  managed, 
opportunities  and  pitfalls  for  users 
increase.  9/92  p.  51 . 

39  Breaking  Away  This  eclectic  selec¬ 
tion  of  meeting  venues  offers  tranquil¬ 
lity  away  from  the  corporate  world. 
10/92  p.  59. 

FOOD  AND  BEVERAGE 

40  Wine  Matching  Where  and  how  to 
learn  about  wines.  1/92  p.  144. 

41  Cocktail  Parties  How  to  save  money 
and  still  impress  your  guests.  8/92  p. 

81 :  How  to  cut  costs  from  beverage 
bills.  10/92  p.  121. 

42  Gobble  Up  Thanksgiving  menu  items 
submitted  by  readers.  1 1/92  p.  66. 

43  In  a  Festive  Mood  Company  holiday 
parties  can  be  economical  morale 
builders.  11/92  p.  107. 

44  Varietals  Trickle  Down  Hotel  chains 
uncork  affordable  wines.  1 1/92  p.  1 1 7. 


INCENTIVE  TRAVEL 

45  Singular  Sensations  Individual  incen¬ 
tive  travel  offers  variety  and  often  sav¬ 
ings  for  your  program.  1/92  p.106. 

46  You’ve  Come  a  Long  Way,  Baby  A 
five-year  retrospective  of  the  trends  in 
incentive  travel.  4/92  p.  107. 

47  Hands-Down  Winners  Top  destination 
management  companies  in  Las  Vegas, 
Atlantic  City,  and  Reno/Lake  Tahoe 
create  itineraries  that  show  off  the  best 
these  sites  have  to  offer.  4/92  p.87. 

35  America  the  Beautiful  Ten  resorts  off 
the  beaten  incentive  track.  7/92  p.  48. 

48  Sailing  Along  Bob  Vogel’s  Sails 
Meetings  &  Incentives  is  a  new  wave  in 
team-building  programs.  10/92  p.  76. 

49  Big,  Bright,  and  Memorable  A  select 
guide  to  festivals  around  the  world  in 
1993. 10/92  p.  100. 

50  New  Frontier  Is  South  Africa  too  hot  to 
handle?  10/92  p.  109. 

INDUSTRY,  LEGAL,  &  SOCIAL 
ISSUES 

51  Let’s  Make  A  Deal  The  meetings  indus¬ 
try  is  increasingly  concerned  about  its 
ethics.  Is  there  cause?  2/92  p.  36. 

52  Paving  the  Way  Think  the  Americans 
with  Disabilities  Act  is  someone  else’s 
responsibility?  Think  again.  4/92  p.  80. 

53  Health  Alert  SM  has  the  Rx  for  keeping 
your  mind  and  body  healthy.  5/92  p.  54. 

54  The  $20-Billion  Rip-Off  The  1980s 
was  the  decade  of  higher  taxes,  and 
the  industry  is  mad  as  hell.  6/92  p.  66. 

55  Miami’s  Quiet  Riot  A  number  of  con¬ 
ventions  have  bypassed  Miami  in  the 
past  two  years.  What  does  the  boycott 
mean  for  Miami’s  future,  and  for  the 
future  of  major  cities?  7/92  p.  40. 

56  State  of  the  Industry  7/92  Part  II. 

57  Changing  Times  Associations  are 
adapting  to  meet  the  needs  of  members 
in  a  changing  social  context.  8/92  p.  51 . 

58  Coming  of  Age  What  savvy  planners 
should  know  or  have  done  by  the  time 
they  reach  40.  9/92  p.  36. 

59  Can  We  Help  You?  YES!  The  pros 
deliver  their  secrets  for  giving  and  get¬ 
ting  good  service.  12/92  p.  87. 

60  Super  Heroes  Today’s  convention  ser¬ 
vice  managers  wield  more  power  than 
ever  before.  12/92  p.  109. 

61  Laws  &  Legality  /Answers  to  common¬ 
ly  asked  questions  about  employee 
rights.  12/92  p.  125. 

62  Checklist  Does  your  meeting  site  obey 
the  ADA?  12/92  p.  131. 

INTERNATIONAL  MEETINGS 

63  Guidelines  Ten  tips  for  hassle-free 
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meetings  in  Europe.  4/92  p.  131. 

64  Capital  Idea  Currency  fluctuations  can 
make  or  break  an  overseas  meeting 
budget.  5/92  p.  71. 

65  International  Meetings  Hidden  costs 
can  ruin  your  budget.  7/92  p.  61. 

66  Culture  Clash  When  professionals 
come  to  the  U.S.  for  training,  beware  of 
mismatched  agendas.  10/92  p.  91. 

67  The  Weak  Dollar  European  suppliers 
insist  the  dollar  crisis  doesn’t  faze 
them.  10/92  p.  95. 

MEETING  MANAGEMENT 

68  Emotional  Rescue  When  bad  feelings 
happen  in  good  groups.  1/92  p.  142. 

69  Team  Work  Building  camaraderie 
doesn’t  have  to  be  hard.  3/92  p.  36. 

70  Guidelines  Dynamic  Presentations: 
Your  delivery  has  as  much  effect  as 
what  you  say.  3/92  p.  96. 

71  Negotiating  Put  training  agreements  in 
writing.  3/92  p.  102. 

72  Secrets  of  My  Success  Five  tips  on 
making  meetings  work.  4/92  p.  60. 

73  Communications  How  to  handle  dis¬ 
ruptive  people  in  meetings.  4/92  p.  120. 

74  Workforce  Diversity  Creating  a  meet¬ 
ing  environment  where  everyone  can 
be  productive.  4/92  p.  122. 

75  Meetings  That  Wear  Well  The  kiss  of 
death  is  accepting  dullness.  5/92  p.  32. 

76  Motivating:  Corporate  Games  Out  of 
the  boardroom  and  onto  the  play¬ 
ground.  5/92  p.  91 . 


77  Guidelines:  Scheduling  Meeting  Ses¬ 
sions  Ten  planning  tips.  5/92  p.  99. 

78  Total  Quality  Management  Always 
reward  good  teamwork.  5/92  p.  100. 

79  Checklist  Site  Inspections  What  to 
look  for  in  guest  rooms.  6/92  p.  86 

80  Icebreakers  Thawing  out  frosty  com¬ 
munications.  7/92  p.  64. 

81  Focus  Groups  How  and  when  to  use 
them.  7/92  p.  66. 

82  Guidelines:  Information,  Please  Set¬ 
ting  up  an  information  desk.  7/92  p.  69. 

83  Meeting  Audits  Are  your  meetings  as 
productive  as  they  can  be?  8/92  p.  88. 

84  Guidelines:  Getting  it  Together  Ten 
ways  to  insure  a  committee  runs  effi¬ 
ciently.  9/92  p.  143. 

85  The  Groupthink  Trap  When  groups  sti¬ 
fle  dissenters.  9/92  p.  145. 

86  Perfect  Timing  Running  time-efficient 
meetings.  10/92  p.  117. 

87  Small  Meetings:  Park  It  Here  Where 
people  sit  at  a  small  meeting  can  make 
or  break  its  effectiveness.  11/92  p.  87. 

88  Small  Meetings:  Is  Your  Team  Tired? 
How  team-building  can  restore  a 
department’s  focus,  drive,  and  produc¬ 
tivity.  11/92  p.  97. 

89  Sign  Here,  Please  Everything  you 
always  wanted  to  know  about  contracts 
—but  were  afraid  to  ask.  1 1/92  p.52. 

90  Funny  Business  Corporate  comedy  as 
a  meetings  booster.  12/92  p.  121. 

91  Two-person  Interactions  The  creative 
value  of  one-on-one  talk.  12/92  p.  128. 


MISCELLANEOUS 

92  Hip-Hip  Hooray  Join  in  our  toast  to 
celebrate  the  past  40  years.  1/92  p.  44. 

93  Listen  Up,  Bozo!  Mistakes,  mishaps, 
misunderstandings — plenty  to  com¬ 
plain  about.  Here’s  how  to  make  your¬ 
self  heard.  4/92  p.  72. 

94  Route  66  Knowledge  power.  6/92  p.  28 

95  Bar  Hoppin’  Life’s  too  short  to  worry 
about  tomorrow’s  meeting.  Tonight,  try 
one  of  our  10  best  bars  for  the  meet¬ 
ings  crowd.  8/92  p.  64. 

96  Helping  Hands  Meeting  Planners 
International  and  the  Opryland  Hotel 
are  selected  the  first  recipients  of  the 
Successful  Meetings  Hospitality 
Humanitarian  Awards.  8/92  p.  78. 

97  The  Planner.  Based  on  a  True  Story 
Are  meeting  planners  for  associations  a 
separate  breed?  We  sun/eyed  almost 
500  of  them  to  find  out  what  makes 
them  tick.  8/92  p.  47. 

98  Mr.  Stressbuster  One  busy  person’s 
advice  to  another.  9/92  p.  26. 

99  The  Road  Out  of  Abilene  Honesty  is 
still  the  best  policy.  10/92  p.124. 

100  No  Problema!  Relish  the  challenge  of 
conquering  the  working  world’s  trou¬ 
bles.  11/92  p.  28. 

101  Touched  For  the  Very  First  Time  A 

ticklish  tenderfoot  confronts  his  worst 
spa  fears.  1 1/92  p.  80. 

102  Back  to  the  Future  Strange  but  true 
predictions.  12/92  p.  48. 

103  Dissecting  the  Dollar  Eating,  spin¬ 
ning,  eating — and  other  ways  execu¬ 
tives  earn  their  pay.  12/92  p.  1 14. 

186  The  Pleasure  Is  Theirs  A  day  in  the 
life  of  hotel  concierge.  9/92  p.  69. 

PROFILES 

104  On  the  Mark  Powerful,  prompt,  and 
very  practical,  corporate  wheeler-deal¬ 
er  Mark  McComack  also  runs  a  damn 
tight  meeting.  1/92  p.  52. 

105  The  American  Way  American 
Airlines’  Robert  Crandall  answers 
the  questions,  the  critics,  and  the 
confusion  on  his  new  fare  structure. 
6/92  p.  44. 

106  Fly  Boy  Virgin  Atlantic’s  Richard 
Branson  has  brought  lower  prices  and 
wacky  fun  to  international  air  travel. 
8/92  p.  32. 

107  Miracle  on  34th  Street  Fabian 
Palomino  was  given  an  impossible 
mission — to  rescue  New  York  City’s 
Javits  Convention  Center.  To  every¬ 
one’s  surprise,  he  has  succeeded. 

9/92  p.  44. 

108  Pacific  Overtures  Sony  Chairman 
Akio  Morita  now  leads  Japan’s 
event  industry  into  the  modern  age. 
10/92  p.  36. 
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PRODUaS  OF  INTEREST 

109  Tools  of  the  Trade  1/92  p.  148.;  2/92 
p.  120.;  3/92  p.  106.;  4/92  p.  132;  5/92 
p.  107;  6/92  p.  90;  7/92  p.  70;  8/92  p. 
91;  9/92  p.  147;  10/92  p.  125;  11/92  p. 
108;  i2/92p.  130. 

PROMOTION 

110  start  Spreading  the  News  How  to  set 
up  a  press  conference.  3/92  p.  95. 

111  Press  Conference  Checklist  Keeping 
press  conferences  on  track.  3/92  p.  99. 

30  Checklist  Inexpensive  trade  show  pro¬ 
motions.  4/92  p.  126. 

112  Cost  Control  Creative  ways  to  pro¬ 
duce  innovative  meeting  and  incentive 
promotions.  4/92  p.  117;  Do-it-yourself 
training  brochures.  8/92  p.  88. 

113  Writing  Promotional  Copy  Effective 
ways  to  grab  your  reader’s  attention. 
10/92  p.  125. 

SPEAKERS  AND  ENTERTAINMENT 

114  Quiz  Do  you  speak  welll?  2/92  p.1 13. 

115  Cost  Cutting  How  to  get  the  most 
from  a  speaker.  5/82  p.  93. 

116  Speakers  A  good  introduction  sets  the 
tone.  5/92  p.  101. 

117  Music  Hiring  live  talent.  6/92  p.  79. 

118  Finance  How  to  save  on  speakers’ 
fees.  6/92  p.  82. 

119  Speech!  Speech!  Tips  to  protect  your 
investment  in  a  speaker.  8/92  p.  26. 

120  Step  Aside,  Please  As  more  women 
speakers  take  the  stage,  the  circuit  will 
never  be  the  same.  1 2/92  p.  76. 

TRAINING 

71  Negotiating  Put  training  agreements 
in  writing.  3/92  p.  102. 

121  Go  Take  a  Flying  Leap  Experiential 
education  as  corporate  training  gets 
adrenaline  pumping.  6/92  p.  59. 

48  Sailing  Along  Bob  Vogel’s  Sails 
Meetings  &  Incentives  is  a  new 
wave  of  team-building  programs. 
10/92  p.  76. 

TRAVEL  AND  TRANSPORTATION 

122  Educated  Traveler  Protection  against 
airline  bankruptcies;  negotiating  power 
industry  forecasts.  1/92  p.  38. 

123  Educated  Traveler  Hotel  charges  for 
phone  calls  and  faxes;  navigating  air¬ 
port  security.  2/92  p.  34. 

124  Cost  Control  Managing  group  travel 
expenses.  2/92  p.  106. 

125  Educated  Traveler  New  airport  tax; 
hotel  rooms  equipped  for  business 
travelers.  3/92  p.  39. 

126  Educated  Traveler  What  business 
travelers  seek  at  B&Bs;  easy  VAT 
rebates.  4/92  p.  65. 

127  Educated  Traveler  Negotiating  the 


cost  of  canceling  a  meeting;  getting 
the  best  rates.  5/92  p.  49. 

105  The  American  Way  /Vmerican  Airlines’ 
Robert  Crandall  answers  the  ques¬ 
tions,  the  critics,  and  the  confusion  on 
his  new  fare  structure.  6/92  p.  44. 

128  Fair  Skies?  How  the  new  airfares 
will  affect  the  meetings  industry. 
Includes  an  up-to-date  chart  on 
what  services  airlines  still  offer  for 
meetings.  6/92  p,  50. 

129  Educated  Traveler  Serving  disabled 
travelers;  hotels  aid  planners;  involun¬ 
tary  airline  bumping.  6/92  p.  37. 

36  Meet  Me  At  My  Club  Airline  hubs  offer 
small  meeting  facilities  that  turn  travel 
time  into  productive  time.  7/92  p.  57. 

130  Educated  Traveler  Airlines  and  meet¬ 
ing  fares;  hotels  pay  bonuses  for  full- 
price  bookings;  easing  the  cost  of 
family  travel.  7/92  p.35. 

131  Educated  Traveler  Staying  healthy 
away  from  home;  London  flats  for  hire; 
hotel  fire  safety.  8/92  p.  27. 

132  All  Hands  On  Deck  Our  guide  to 
cruise  ships  and  party  boats  equipped 
for  meetings.  9/92  p.  133. 

133  Educated  Traveler  How  to  pay  hotel 
bills  without  spending  money;  prepar¬ 
ing  for  “bumpy”  airline  rides; 
Pittsburgh’s  traveler-friendly  airport. 
9/92  p.  31. 

134  Educated  Traveler  Ins  and  outs  of 
booking  tours;  Club  Med  slashes 
prices;  free  rental  cars  in  Europe. 

10/92  p.  31. 

135  Educated  Traveler  Car  rental  compa¬ 
nies  have  tough  rules  for  snow  country 
rentals;  three  airlines  offer  free  first- 
class  upgrades;  gifts  for  travelers. 
11/92  p.  47. 

136  Work  &  Family:  On  the  Road  Again 

Staying  in  touch  on  trips.  1 1/92  p.  1 1 0. 

137  Educated  Traveler  Donate  expiring 
frequent  flyer  miles  to  charity;  NYC 
hotel  booking  service;  AT&T  fax  mail¬ 
box.  12/92  p.  69. 

138  Did  Someone  Say  Deals?  The  major 
U.S.  airlines  seem  to  be  wheeling  and 
dealing.  12/92  p.  98. 

SITE  SELEaiON 

139  ALABAMA  7/92  p.137. 

140  ARIZONA  Phoenix/Scottsdale  9/92  p. 
209;  Statewide  3/92  p.  169;  Tucson 
12/92  p.  202. 

141  ARKANSAS  1/92  p.  159. 

142  CALIFORNIA  Anaheim  2/92  p.  143; 
Los  Angeles  &  Long  Beach  1 1/91  p. 
145;  Orange  County  10/92  p.  143; 
Palm  Springs  &  Desert  Resorts  12/92 
p.  199;  San  Diego  4/92  p.  193;  San 
Francisco  Bay  Area  1/92  p.  108. 

143  THE  CAROLINAS  3/92  p.  161 . 


144  COLORADO  Denver  2/92  p.  151; 

Front  Range  9/92  p.  189;  Mountains 
4/92  p.  161. 

145  DISTRICT  OF  COLUMBIA  10/92  p.  153 

146  FLORIDA  East  Coast  2/92  p.  161; 
Orlando  &  Central  4/92  p.  174;  West 
Coast  6/92  p.  1 41 ;  Southern  & 
Beaches  12/92  p.  185. 

147  GEORGIA  Atlanta  5/92  p.  1 15. 

148  HAWAII  Maui,  Kauai,  Molokai,  &  Lanai 
3/92  p.  151;  Oahu  &  The  Big  Island 
9/92  p.  22. 

149  ILLINOIS  Chicago  6/92  p.  129; 
Statewide  12/92  p.  193. 

150  LOUISIANA  New  Orleans  9/92  p.  203; 
Statewide  1/92  p.  170. 

151  MASSACHUSETTS-BOSTON  11/92 

p.  122. 

152  MICHIGAN  5/92  p.  128. 

153  MINNESOTA  9/92  p.  199. 

154  MISSISSIPPI  7/92  p.  146. 

155  MISSOURI  8/92  p.  114;  St.  Louis 
10/92  p.  153. 

156  NEVADA  Lake  Tahoe  &  Reno  10/92  p. 
137;  Las  Vegas  7/92  p.  153. 

157  NEW  ENGLAND  6/92  p.  158. 

158  NEW  JERSEY  Atlantic  City  1/92  p. 
165;  Statewide  7/92  p.  163; 

159  NEW  MEXICO  8/92  p.  1 1 8. 

160  NEW  YORK  METRO  AREA  5/92  p. 
134. 

181  OHIO  Cincinnati  11/92  p.  131; 
Cleveland  8/92  p.  109. 

162  PENNSYLVANIA  1 1/92  p.  173. 

163  TENNESSEE  11/92  p.  153;  Nashville 
8/92  p.  121; 

164  TEXAS  3/92  p.  1 76;  Dallas/Fort  Worth 
2/92  p.  1 55;  Houston  &  Galveston 
7/92  p.  149;  San  Antonio  7/92  p.  168. 

165  UTAH  5/92  p.  143. 

166  VIRGINIA  Statewide  3/92  p.  145. 

167  WASHINGTON-SEATTLE  &  THE 
NORTHWEST  4/92  p.  205. 

168  WISCONSIN  5/92  p.  131 . 

169  ASIA,  EAST  6/92  p.  167. 

170  AUSTRALIA  5/92  p.  150. 

171  BERMUDA  9/92  p.  217. 

172  CANADA  Quebec  3/92  p.  135; 
Western  2/92  p.  184;  Eastern  12/92 
p.  165. 

173  THE  CARIBBEAN  8/92  p.  100. 

174  DENMARK  2/92  p.  183. 

175  FRANCE  12/92  P.  181. 

176  GERMANY  7/92  p.  173. 

177  GREAT  BRITAIN  9/92  p.  230. 

178  HUNGARY  1/92  p.187. 

179  ITALY  5/92  p.  156. 

180  MEXICO  10/92  p.  164;  Cancun  6/92 

p.  181. 

181  THE  NETHERLANDS  4/92  p.  210. 

182  PORTUGAL  1 1/92  P.  180. 

183  SINGAPORE  10/92  p.  176. 

184  SWEDEN  2/92  p.  181 

185  THAILAND  4/92  p.  213. 
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